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enturers, Explorers, and Seekers Experience the World
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TRANSFORMATION

Shaping How Adventurers, Explorers, and Seekers Experience the World

Every destination tells a story. And every visitor seeks something meaningful to them—
whether it’s thrills, comfort, or a deeper connection to the world around them. At PGAY,
we've spent years observing, researching, and exploring to discover what captivates visitors
and drives them to attractions.

What do they crave? Adventure? Serenity? History?

It’s all of those and so much more. Visitors are fueled by different desires, but they all seek one thing: an unforgettable experience.
We've learned to meet people where they are and then transport them
somewhere new.



SRS E (ESCAPE VOYAGERS) sk AlEMTEmR, 1Rasisi— st nm A,

PREFE R — DA Escape Voyagers want to step through a portal and lose themselves in another world.

S EFE (ANIMAL LOVERS) #3787 4 it 52 @ BE &, Hisedek ZLSL B ShiAs LU

BN s Animal Lovers seek understanding and connections with wildlife, prioritizing authentic encounters and animal wellbeing.

FIBHERE (THRILL SEEKERS) 8205 Fis it HOmIBUR, A sRosss B0 A Ol i A 5 o — —

N SV /N o 0 o o
JUL P32 fER o Thrill seekers crave the adrenaline rush: excitement, novelty, and pulse-racing moment— almost dangerous.

1B3R T5HE (ZEN CHASERS) S#:5#%, s A% AEm0me BREE, TR LRE B

K5 o Zen Chasers pursue tranquility, breaking away from everyday life to find luxury, peace, and renewal.

NALIRZEE (CULTURE EXPLORERS) pig T, WHEhd s, i H DB S TR — B,

Culture Explorers are fascinated by history, eager to step into the past and envision themselves in another era.

aah#HH1PE (BRAND ADVOCATES) st it k. (HEMAUKE, SR 5,
52 HFFFAEHFEE HFKIAFIHLL o Brand Advocates embrace the personality, values, and promise of a brand and enjoy the

chance to step inside, interact, and see themselves in the brand.

HRIETH (NATURE SEEKERS) 7k (3 sk bk a5, AR G JEIG2 3.5 4 ROk fl 1 48 Sk 22

BIE R . Naure Seeksers find peace in the wild, where untamed beauty and simplicity bring comfort and solace.
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At PGAV, we design destinations that resonate with every kind of explorer. We build empathy and
empowerment and create places transporting people to new worlds; each made to fulfill their unique
desires and curiosity.

Wherever their journey takes them, we help make the destination unforgettable.







LA ] —REEIZOH N X LR TE !

4+, F05 I\eeeenn FAILLCHERT SRR B — P FO R
R IR PR A

XA AT 197 7 F T SRR =N A, R A A A
ZEH LIRS B F R RIX, SR T 3605
LED KRty K W me Bt v (AR50, Tt 1 e A\ Rl . gk A AN
RS, DRERIIEVS SR AASE LS A KA I IR H SR
N EESE SR AN PN S N U S s O SN ZID A7 P
RERTLA— IR RN B, A4S B P e — (R B Ao

TEN. NINE. EIGHT... realms of exploration, enlightenment, and
environmental stewardship at SeaWorld Yas Island, Abu Dhabi.

This sprawling indoor park, spanning 1.97 million square feet, beckons you into

a world of imagination and artistry. Walk into One Ocean, featuring a stunning
360-degree LED screen, and you're enveloped in the vastness of the sea. You'll shiver
as you enter the Arctic realms and gaze dreamily at the pink and purple as the sun sets
over the Flamingo lagoon. Gaze through the looking glass of a massive circular window,
offering a mesmerizing glimpse into this underwater realm, and just for a minute,
you'll think you're swimming alongside a stingray.

GUESUL o
LAUNCH BAY

W REFHR il
SeaWorld Yas Island | Abu Dhabi
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2. K485 Art Direction

SeaWorld Yas Island | Abu bhabi
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SEVEN. SIX. FIVE steps from a beach chair to snorkeling in an exquisite

coral reef.

Welcome to Discovery Cove, our seventh theme park designed from the ground
up—and in this case, from the depths of the water below to the trees that create
a canopy overhead. Discovery Cove sweeps you away to a secluded, exclusive
paradise. Dive into the water to join a playful dolphin and swim under a waterfall
into the natural habitat of a free-flight aviary where the colorful birds soar above.
With every inch designed to whisk you away, you'll forget you're in a theme park.

HEATHI A (OUR ROLE)
SEHLK] Master Plan
#EHI T Architectural Design
Ji£[X %11 Exhibit Design
E MBI Interior Design
HE{REZ T Interactive Experience Design
RIS Environmental Graphic Design
FM T Landscape Design
it T4 B On-site Construction Administration
W2 AR$5 'S On-site Art Direction
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o ERAEMEARE, EE BRI R 2 Thea BRI AR AN A (2001 4F)
Best Marine Park, Thea Awards (2001)
AEREAENE R EK EARIE, & (TripAdvisor) (20144F)
#1 Amusement Park or Water Park in the World, TripAdvisor (2014)
AR A, R R e
Outstanding Achievement Marine Park, Themed Entertainment Association
FIMABAEGHE R AR, 4 H R
#3 and #4 Best Marine Life Park, Amusement Today
BK BRI, Zagat EE K EEIRI TSR (20104F)
Top Waterpark, Zagat US Family Travel Guide (2010)
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Space Shuttle Atlantis | Kennedy Space Center Visitor Complex | Merritt Island, Florida
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FOUR. THREE. TWO. ONE.

WE HAVE LIFTOFF.

Space Shuttle Atlantis at Kennedy Space Center takes you high above
Earth. Stand mesmerized within inches of the historic Atlantis
spacecraft and embark on a trip to space and back again.
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Space Shuttle Atlantis | Kennedy Space Center Visitor Complex | Merritt Island, Florida

GEAR DOWN AND LOCHED

321 MPH (817 KM/H]
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- SRE T 2 AR B R RIMUSER
Top MUSE Award in Multimedia Installations, American
Alliance of Museums
WIERCR 3 Rk I 28 AL 2R
Outstanding Visual Effects in a Special Venue Project, Visual
Effects Society Awards
PRI RIEE AL RR, HOW (20134F)
Merit Award for Signage/Wayfinding/Environmental
Graphics, HOW (2013)
O Br EUR R AR A H BRSHR K (20144F)
Silver Award for Outstanding Creative Design, Creativity
International Print and Packaging Design Awards (2014)
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HEART OF AFRICA

Columbus Zoo & Aquarium
Columbus, Ohio

Step into the breathtaking savannas of the Heart of Africa at Columbus Zoo, where
you’ll have the chance to connect with incredible wildlife up close. Animal lovers can
immerse themselves in the magic of one-on-one encounters with majestic species
while learning about vital conservation efforts. Wander through expansive savanna
habitats designed for the wellbeing and enrichment of diverse herds, offering you the
chance to see natural behaviors in action.

. $

Bl .

Nae el

I dnrlial -

[ Y i v
H § A




" World's Most
Mischievous Monkey?
Spams. 87 -

; %j-,r'i

-ﬁ

-vg.‘.' 08

FI'IH9FAE (OUR ROLE)
SMAFLA Master Plan
I Architectural Design
JEIX &I Exhibit Design
NI Interior Design
HERK T Interactive Experience Design
i T4 # Construction Administration

ZARYES Art Direction
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- WitEwEERER, SEFKIET 2 (2015%F)
Top Honor in Design, Association of Zoos and Aquariums (2015)
PRSI, CTRSFTEICSY  (20154F) Midwest
Best Cultural Project, Engineering News Record (2015)
BHMEAREE EXPY % (2014 4F)
Experience Columbus EXPY Award (2014)
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“In my mind, designing habitats that are enriching for animals also translates into an even better guest
experience. Visitors come to the zoo to see real animals. When animals are allowed and encouraged to
exhibit a natural range of behaviors, it becomes a much more engaging and enriching experience for both
animals and guests.

We have these incredible and intelligent sentient, emotional creatures in our care. We should feel
obligated to give them the best range of experiences and care we can.”

-Jonathan Stechschulte,
PGAYV Landscape and Architectural Designer
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CONGO FALLS

San Antonio Zoo
San Antonio, Texas

Imagine standing just feet away as a powerful gorilla jumps through grassy terrain
or locks eyes with you, creating a moment you’ll never forget. At Congo Falls, the
San Antonio Zoo’s future home for gorillas, you'll have the chance to witness

these incredible creatures up close in a stunning, two-acre habitat designed to

let them roam, play, and explore. Congo Falls will be home to a family of eight
gorillas, allowing animal lovers to observe their natural behaviors, from foraging
to climbing. A show-stopping 60-foot tower gives the gorillas the freedom to scale
to the treetops, just like they do in their native forests. This extraordinary habitat
invites you into the gorillas’ world, fostering a deep appreciation for these majestic
animals.
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ZRFE'S Art Direction
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PRIMATE CANOPY TRAILS

Saint Louis Zoo
St. Louis, Missouri

Step into Primate Canopy Trails, where the charm of the historic Primate
House is integrated with an outdoor primate habitat. Among the towering
sycamore trees, you'll watch the primates explore a series of interconnected
habitats linked by ‘sky trails’ that link eight distinct habitats, while careful
management of doors and gates creates up to 70 different combinations of

spaces. Follow the public trail, with its mix of paths and elevated boardwalks,

and find yourself at eye level with the canopy, surrounded by the sights and
sounds of the forest. Primate Canopy Trails also includes human climbing
and interpretive structures, allowing you to experience the primates’ forest
homes up close and personal.
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AISC 2023 IDEAS? {fi. 72
AISC 2023 IDEAS? Merit Award

RAWHE, SASUL/EZIH R, ENRRR (20204F)
Best Projects, Best Project Cultural/Worship Award, ENR Awards 2020
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SAINT LOUIS AQUARIUM

St. Louis, Missouri

An elegantly designed steampunk-themed aquarium that connects
human travel stories to the natural flow of the Missouri and Mississippi
Rivers from St. Louis to the ocean’s greatest depths.

F | N X The unique shape and history of St. Louis’ famous 19th century train
e S 1 . ‘ shed was a fun and twisty canvas for PGAV designers. The guest journey

—— =m—— ‘- Y .\ - begins with a clock-themed aquarium featuring local fish and continues

oy, aﬁ 7, o i \ 1 with a media-based “train ride” narrated by St. Louis native John
I 2 4 Goodman. Multi-story, multi-species habitats, including a J-window
@@%’ { 3 ‘ deep water shark tank, provide the animals with generous space while
ﬂ\’ ' \ ” aFEy - Y§I l a full floor of touch pools and river splash tables keeps community
" . | members returning time and again.
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HELP PRESERVE
NATURAL HABITATS

42151 (AWARDS)
ELBUI 2N FAES 2021 4F [ bR EBUR R Pp 2 Thea T2
Outstanding Achievement: Entrance Experience, THEA
Awards 2021

SE SN2 20 53 7 70 222020 FF N

AIA St. Louis Interiors Design Award 2020
FAESGE/ B H 2 «CTRSHTENCEY  (20204F)
Renovation/Restoration Best Project Award, Engineering
News Record, 2020
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CHIMELONG OCEAN KINGDOM
Hengquin, Zhuhai, China

Al

For those who cherish the beauty of marine animals, Chimelong Ocean Kingdom offers
an unforgettable experience. This world-class marine theme park brings you face-to-
face with extraordinary ocean creatures. The storytelling blurs the boundaries between
animals, rides, and shows. Each moment in the park lets you connect with the marine
world in new andexciting ways, offering a deeper understanding and appreciation for
these fascinating creatures. Chimelong’s innovative approach also prioritizes animal
welfare, with cutting-edge efforts to break down barriers between you and the animals,
creating personal and unforgettable encounters. For animal lovers, it’s a journey into
the heart of the ocean, where adventure meets conservation.




KIEBFEE | PRKERS
Chimelong Ocean Kingdom | Hengquin, Zhuhai, China
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3215 (AWARDS)

: [op B R SR V2 Thea U SR AR H G YE (2014%4F)
Award for Outstanding Achievement, Thea Awards (2014)
G JRH R0y (20144F) 1 REREBAIRKIGIE . REREBCRIKIGIE K
i RERERAK WG T B AKIRIERE P LA 2Bk K
il
Guinness Book of World Records (2014): World’s Largest Aquarium,
World’s Largest Aquarium Tank, World’s Largest Underwater Viewing
Dome, World’s Largest Aquarium Window, and World’s Largest Acrylic
Panel
WHE AL NG GBI
First Winged Roller Coaster in Asia: Flying Over the Rainforest
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Credit: Georgia Aquarium
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GEORGIA AQUARIUM
Atlanta, Georgia

Step into a world beneath the waves at Georgia Aquarium, where
expansive underwater viewing windows, mesmerizing acrylic
tunnels, and interactive pop-up windows bring you face-to-face with
the ocean’s most majestic creatures. From graceful sea turtles to
awe-inspiring sharks, every turn offers an unforgettable encounter.
These habitats are designed to captivate you and deepen your
understanding of the vital roles these animals play in our oceans. As
you witness their beauty and power up close, you'll feel inspired to
join the global movement to protect and preserve marine life.
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I51 (AWARDS)
JEFRBAEAKIELE, «SHEEDY 10EREIRFIRITRE (20145F)
Best North American Aquarium, USA Today 10Best Readers’ Choice Travel Awards (2014)
FEE S AEATENE, i) (TripAdvisor) (2014)
Number Two Aquarium in America, TripAdvisor (2014)
HFLEE = HKIRIE, MM (TripAdvisor) (20144F)
Number Three Aquarium in the World, TripAdvisor (2014)
MRS == R A A DX e — g R Dy 3, AR =K Rk 2
Atlanta Downtown Excellence Award for Outstanding Community Project, Dolphin
Expansion, Central Atlanta Progress
BAERART H PR RIS 5, 20104 F FERAER TR, AR X AR A5
Judges Award for Best Overall Project, Dolphin Expansion, Best of 2010 Awards Program,
SouTheast Construction Magazine
RAESHITH A, IR XY 20105 ERAERTUITR], Rt KA iuE
Best Cultural Project, Dolphin Expansion, Best of 2010 Awards Program, SouTheast
Construction Magazine
BRAEAIES [ bR R SR h 2 Thea ERIUGR AR A H A2 (20074F)
Best Aquarium, Thea Awards (2007)
IKIARAR A, [ B R AR W2 Thea SE AR AR AN YA (20064F)
Outstanding Achievement in Aquariums, Thea Awards (2006)
FRHTH AR AL AR IR (20054F)
Guinness Book of World Records: World’s Largest Aquarium (2005)
20214 EERAEINH , ARF/ARRE: THRNKIRIEE ASIYRIX, ENR (LTREHTELS)
4 20214F
2021 Best Projects, Sports/Entertainment Award: Georgia Aquarium Predator Exhibit, ENR
Awards 2021
TR R R H K R s, BAEARAT /BRI %, A PH I TR
HEGHR
Best SouTheast Entertainment Project Award, SunTrust Pier 225, Best Projects Sports/
Entertainment Project Award, Engineering News Record SouTheast
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‘Georgia Aquarium | Atlanta,-Georgia
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GUARDIANS OF THE GALAXY: COSMIC REWIND
Walt Disney World Resort

EPCOT

Orlando, Florida

With Guardians of the Galaxy: Cosmic Rewind, the universe is full of
surprises. Each element of Guardians of the Galaxy: Cosmic Rewind has
been meticulously crafted to radiate the fun and excitement of the universe
while staying true to the IP. Anticipation crackles in the air as guests board
the Starjumper ride vehicle. It’s a whirlwind adventure on the OmniCoaster,
which combines a launch coaster with individually controlled spinning cars.
The ride system’s ability to rotate 360 degrees ensures that every twist and
turn keeps the guest fully immersed in the media and special effects along
the track that tell the story. From dodging asteroids, racing through nebulae,
or engaging in a dance-off, the action never stops.

FK1109AE (OUR ROLE)

Holk 25T Architect of Record

3215 (AWARDS)

EUBOSM A AR, EIPRERUR IR 2 Thea T TR AR AN HH it 4
Outstanding Achievement: Attraction, THEA Awards

Credit: Disney

Credit: WDWMAGIC
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Guéreh’ans of the Galaxy: Cosmic Rewind | EPCOT | Orlando, Florida
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Credit: WDWMAGIC

Credit: WDWMAGIC

Credit: Jeremy Thompson
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“The overall experience should transport you but not make you feel it takes away from the
parts of reality you want to experience.

You want to feel the vibration of the ride, the wind on your face.You want to hear your friend
scream when the coaster reverse launches unexpectedly.”

-Jeff Havlik,
PGAYV Vice President
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MANTA
SeaWorld Orlando
Orlando, Florida

Soar, swoop, and skim the waves on Manta at SeaWorld Orlando. As you
wind through the queue, you'll wander through a seaside village. Pass
through a stunning aquarium, where vibrant marine life surrounds you,
blurring the line between coaster and animal encounters. Watch graceful
rays glide through the water, their fluid motions mesmerizing—soon, you'll
become one. You'll be soaring yourself as you board the coaster—suspended
face-down, mirroring the majestic ray’s movements. Hover above the lake’s
surface, feeling a cool splash as you sweep through the track. Every turn
captured the fluid, hypnotic motion of the elegant ray.




FA189F & (OUR ROLE)

SAREK] Master Plan

I Architectural Design

JEIX 11t Exhibit Design

EWIKTT Interior Design

FOW 1T Landscape Design

wi J9H % Brand Development

I T4 P On-site Construction Administration
W 2 RK¥8F On-site Art Direction

Jifi T4 P Construction Administration

ZAR¥ET Art Direction

& I 1T Attraction Conceptual Design
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4215 (AWARDS)

BT R S, B [ N A

Best New Attraction, Theme Park Insider

AR I S e AR s i 2

Best New Attraction, National Amusement Park Historical Association
M T2, 2 BLA K KR R 2

Horizon Award, AGC of Greater Florida
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Best in “Sports/Recreation,” Southeast Construction Magazine
ERE1HR,  <BRIRAHY

Turnstile Award, Amusement Today
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FERRARI LAND
PortAventura World
Salou, Spain

Ferrari embodies the essence of speed; at Ferrari Land, everything is
engineered for adrenaline. Feel the rush as you take on the record-breaking
Red Force, accelerating from 0 to 111 m.p.h. in a breathtaking five seconds
and soaring to a towering 367 feet. Get ready for an unforgettable high-
speed adventure!
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CHEETAH HUNT
Busch Gardens
Tampa, Florida

Consider the cheetah, the world’s fastest land animal, capable
of reaching 65 to 75 mph while hunting. That sounds fast, but
it’s hard to imagine what that really feels like. Enter Cheetah
Hunt at Busch Gardens Tampa, a roller coaster designed to give
guests a visceral sense of what sprinting across the Serengeti

is like. One of the longest launch coasters in the world, the
cheetah-inspired coaster launches guests directly alongside
Cheetah Run, a sprinting course for the fastest land animal in
the world.
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RULANTICA

Europa-Park
Rust, Germany

Rulantica at Europa-Park offers an escape into an ancient Scandinavian land.
The park is designed to immerse guests in a serene and calming atmosphere.
With the charming young octopus Snorri as their guide, visitors can explore
nine distinct themed settings, each offering its own beauty. Rulantica invites
guests to discover tranquil grottos, relax in gentle wave pools, and float
peacefully under cascading waterfalls. Lush landscapes allow visitors to move
at their own pace. Whether strolling through the scenic environments or
floating lazily in the water, Rulantica offers moments of quiet reflection and
peaceful enjoyment at every turn.
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AT Architectural Design
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WWA Leading Edge Award, World Waterpark Association 2020
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Best Water Park, Park World Excellence Awards 2020
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AQUATICA
SeaWorld
Orlando, Florida; San Antonio, Texas; San Diego, California

SeaWorld’s South Seas-inspired Aquatica wows guests from around the
world with its innovative take on the traditional water park. It offers diverse
attractions with the high-speed thrills you expect at a water park, blending
them with peaceful lagoons, a lapping wave pool, and seemingly endless
sandy beaches.
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Waterpark of the Year, Behind the Thrills
IR IR TE, RIFE
#10 Most Extreme Water Slides in the World, Travel Channel
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Industry Leadership Award in Waterparks, World Waterpark Association
kg, UK BRI

Industry Innovation Award, World Waterpark Association
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ANTLER HILL VILLAGE AND VILLAGE HOTEL
Biltmore Estate

Asheville, North Carolina

Biltmore Estate comprises 8,000 acres set in the natural
beauty of the Appalachian Mountains. It beckons you to step
back and relax in the enchanting accommodations or stroll
through the trails and beautiful gardens. As you explore the
estate, sip a glass of wine, go shopping, dine, and enjoy luxury
accommodations.
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SMITHSONIAN NATIONAL AIR & SPACE MUSEUM

The Commons

Washington, D.C.

Embark on a journey through The Commons at the National Air & Space Museum in
Washington, D.C. Spanning over two football fields, The Commons offers connective
experiences through the concourse and terraces, with captivating storytelling that
perfectly complements the galleries and elevates the visitor experience. With these
transformative changes, The Commons is the perfect launch pad for anyone exploring
the wonders of aviation and space travel.
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Missouri History Museum
-HOETFR T M

St. Louis, Missouri

A revitalized exhibit at the Missouri History Museum invites you
to step back in time and take a mesmerizing journey through the
grandeur of the 1904 World’s Fair via a recreated landscape that
unveils the fair’s intricate details and vast scope. Watch as the
1904 World’s Fair comes to life through 3-D crafted models and
T projection mapping, offering a vivid experience that ties the past
.!. i 1008 . to the present-day landscape. While the exhibit showcases the
-Rudyard Kipling ‘ L“E ‘ - opulence of the fair, it also aims to provide an honest portrayal

“If history were taught in the form of stories, it would never be forgotten.”

of the whole story. Media pieces share untold stories, addressing

-
BUILDINGS THROUGHOUT
THE FAIRGROUNDS

: challenging aspects, including the fair’s “human zoo” and issues of
SUMOF 5ot ADMISSIONS SOLD

- : iz ¥« 5 segregation. It’s a narrative that unfolds with sensitivity, allowing
“ ‘ e t gild visitors to connect with history on a deeper and more meaningful
ACRES OF FAIRGROUNDS level
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THE ALAMO

San Antonio, Texas

Visiting The Alamo transports you into the heart of
America’s complex past. This historic site in San Antonio,
Texas, symbolizes deeply held and often competing
narratives. From its beginnings as a mission, then a fort,
a battlefield, and ultimately the foundation of a bustling
city, The Alamo carries centuries of stories within its
walls.

In 2016, the team at PGAV Destinations was tasked with
a remarkable challenge: to help reshape how this rich
history is shared with the public.
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HERSHEY’S CHOCOLATE WORLD

AND CHOCOLATETOWN

Hersheypark
Hershey, Pennsylvania

Unwrap an adventure at Hershey’s Chocolatetown! From the moment you
catch that irresistible first whiff of chocolate, you're invited into a sweet,
immersive experience that celebrates the Hershey brand. Each attraction
seamlessly connects with Hershey’s identity, turning your visit into a journey
of pure delight wrapped in the tradition of this iconic brand.
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BAERFL] Master Plan
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Elements Award for Signage and Graphics, Shop! Design Awards 2019
AFEIFERI | Shop! W (20194F)
Silver Award for Common Area, Shop! Design Awards 2019
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ANHEUSER-BUSCH VISITOR CENTER
AND BREWERY MUSEUM

St. Louis, Missouri
Anheuser-Busch’s legacy of hospitality and quality is

on full display in their tasting rooms and tours. Every
detail—from the rich heritage elements drawn from

the archives to the sleek, modern design—reinforces

the brand’s commitment to excellence. It’s more than
a tour; it’s a sensory journey that indulges you to sip
and savor the tradition behind the brand.
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SESAME PLACE
SeaWorld San Diego
Chula Vista, California

Come and play! Step onto the iconic 123 stoop and feel like you're at home with your favorite
Sesame Street friends. Every ride and attraction—from the Super Grover Box Car Coaster to
Cookie Monster’s Cookie Drop—brings beloved characters to life, creating moments of joy,
laughter, and the timeless lessons of friendship. Sesame Street’s brand of playful learning is
woven into every experience, making each visit feel like an adventure with friends.
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“It’s incredible where you can go with your imagination.”

-Elmo
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STEELERS HALL OF HONOR MUSEUM
Pittsburgh, Pennsylvania

%Y ‘# ‘t o v K | . ; - 2 ‘ The roar of the crowd, the sound of the game clock ticking down, the
I WA o ' ’ b - Terrible Towels creating a cyclone of excitement.

|| 5Bt o S
" ¥ - The Pittsburgh Steelers Hall of Honor Museum immerses you
in Steelers history with ambient sound, videos, and interactive
touchscreens, all adorned in the iconic gold and black. Throughout
the museum, sounds of Steelers football surround you, including
cheering crowds and the sounds of game time.
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PLANET PLAY

Kennedy Space Center Visitor Complex
Merritt Island, Florida

Inside Kennedy Space Center, you can embark on a captivating odyssey
through the cosmos with Planet Play, an immersive and interactive
experience that ignites the imagination of explorers of all ages. This space-
themed environment offers a thrilling blend of gross motor play and
interactive learning opportunities. With visually stunning graphics and
cutting-edge gaming technology, Planet Play presents scientific concepts
in an enchanting and engaging way, captivating even the youngest space
explorers. From children to adults, everyone can learn about since through

this playful and highly engaging presentation.
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TABLE ROCK WELCOME CENTRE
Niagara Falls

Ontario, Canada

Niagara Falls drops anybody’s jaw: You're watching one-fifth of the world’s water
tumbling off a cliff. But we wanted to deepen that experience and let it live inside you
long after you leave Niagara. When we renovated Table Rock Welcome Centre, we added
Niagara’s Fury, a 4-D interpretation that allows you to see and hear the ancient changes
of the earth, feel the shear of an arctic wind, and watch the snow fall and the light
change. When the floor beneath your feet tilts and trembles, you feel the rumbling in
your entire body. And when you emerge, the sense of wonder is even more profound.
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NATIONAL GEOGRAPHIC
GRAND CANYON VISITOR CENTER

Tusayan, Arizona

The National Geographic Grand Canyon Visitor Center ensures you are
prepared for your visit to the Grand Canyon so the view can take your breath
away rather than being exhausted by planning. By serving as a physical and
intellectual “outfitter,” this destination empowers visitors to seek the best
Canyon experience possible.
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GRANDFATHER MOUNTAIN
Linville, North Carolina

At Grandfather Mountain’s nature preserve, a world of breathtaking natural beauty
awaits. For nature lovers, it’s a chance to lose yourself in 360-degree views of majestic
landscapes and engage with the environment. The Mile High Swinging Bridge offers
an exhilarating way to take in the stunning vistas, while the animal habitats provide
a rare opportunity to connect with local wildlife. Explore at your own pace or dive
into immersive programming designed to inspire your love for conservation. The
Wilson Center for Nature Discovery furthers this mission with exhibits that reveal
the delicate balance of Grandfather’s unique ecology, recognized as a UNESCO
International Biosphere Reserve. Stay a while, breathe in the mountain air, and let
the natural world renew your spirit.
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Credit (all): Grandfather Mountain Stewardship Foundation
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Connection to nature is a powerful catalyst for 25% of visits to attractions.

-PGAV'’s Voice of the Visitor 2024
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RUBY FALLS

Chattanooga, Tennessee

Prepare to be captivated by the natural wonder of Ruby Falls,
where water cascades down America’s tallest underground
waterfall, hidden deep beneath Lookout Mountain. Ruby
Falls’ multimedia experiences transport you into the

heart of the landscape before you even hear the waterfall’s
thunderous roar. AAfter your journey underground, relax

in the expansive outdoor plaza or enjoy the stunning views
from the observation deck, which is perfect for watching
sunrises and sunsets over the Tennessee hills. Whether
you're here for the adventure or the peace, Ruby Falls invites
you to linger and embrace the natural beauty around you.

HA189F & (OUR ROLE)
SMAREK] Master Plan
I Architectural Design
ZE WK1 Interior Design
IRES P THX1 Environmental Graphic Design
VMY 11t Interpretive Graphic Design
LN BIE Interpretive Writing
i %% Brand Development
Jiti 453 Construction Administration
LARFE'S Art Direction

e —

CE (auR €3




XT3l

(WHO WE ARE)

PGAV BB ITRT LA HE 25 7 A Wil B2
s B 7 AT R AR B BEAR I TR B &
(BTN R E B ICA LA, 2]
a5, BT NORIEAE. FA]
FREBKIEHTATRENE, A 45 1Y
RIZEH

PGAV designers can pull a castle out of thin air or a rabbit out of a
computer-generated hat. But before we reach for a sketchpad or laptop,
we listen, think, and dream deeply. We explore even the wildest
possibilities and dig for the underlying truths.
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Our approach began in 1969 with the simple question, “What do people want?”

To answer, we turned to Dr. Abraham Maslow’s highly regarded psychological theory, The Hierarchy of Needs. In this model, basic physical
comforts and safety come first, followed by feelings of emotional wellness, culminating in profound needs like education, joy, and self-
actualization. We applied this theory to the world of travel.

FERY “HEHTHMBR

T . - “I'm going to change the way [...”
TRANSFORMATION R

B “fIBRIB IR A R T.”
INLWGR “Their passion is contagious.”
INSPIRATION

“FR REE e
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LEARNING & PERSONAL ENRICHMENT

= “BERRASBEE
1% k lél Igﬁ “I can’t wait to see...”

GREAT ADVENTURE

“ERNAEBNI R ARE

R’A T H--7
E é\ %%iﬁ_% fiﬂg “They really h.elpcd make the most of our
SAFETY, COMFORT, & UNDERSTANDING experience...”
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When you travel, the first priority is feeling satisfied and safe—no growling stomachs, parched throats, or concerns about restrooms, personal
safety, or getting lost. Next, you and your companions want to feel welcomed, respected, and cared for by people who treat everyone with
kindness. Only once these needs are met can the real fun begin—the discovery of new sights, sensations, and stories.

JRAT BT SAE T2 H 3 BSR4 ——
s HE BT A ——Edt—
R INETAb T

TR A MR, — DR EIE L
i, SRS IE I A RS R

R MR REMSA 8, 1T HAERZI A H /Y
JLE LR

Travel is about breaking free from everyday constraints—the office, the
agenda, the routine—and stepping into a more wondrous world.

Maybe it’s a world from 100 years ago, an exotic, faraway place, or one
filled with creatures and experiences you'd never otherwise encounter.

It’s a world you can leave not only refreshed but profoundly changed.
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For an experience to have that kind of power, it must be authentic—not fake,
overcomplicated, or crassly commercial. It must be unique—original and artful. It
should engage your heart, mind, and senses, avoiding gimmicks and mechanical
tricks. And it should leave you exhilarated, filled with vivid memories, and feeling
even closer to the friends or family who shared the journey.

These are the universals. They manifest differently depending on the type of
destination you seek. Each PGAV project fills the hierarchy of needs in its own
way.

Let’s build an experience together!



pgavdestinations.com
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